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)NTRODUCTION
3

OROTECTIONZIPROMOTIONTANDISUPPORTIOFIBREASTFEEDINGIARE! ' i
CRITICALIPUBLICIHEALTHINEEDS! Healthy People 2010° SETSIGOALST
FORZINCREASINGIBOTHIBREASTFEEDINGIINITIATIONIANDIDURATIONC 3
ANDIDECREASINGIDISPARITIESIINITHESEIRATESIACROSSIALLIPOPULAL '
TIONSIINITHEISNITEDI3TATEST)NCREASEDIBREASTFEEDINGIISIALSOL
AIMAJORIPROGRAMIAREALOFITHEIAENTERSIFORISBISEASELAONTROLIANDIOREVENTIONSIIC D CL
3TATEC"*ASED! - UTRITIONJANDIOHYSICALL ¥ CTIVITYIOROGRAMITOIOREVENTL/ BESITYZAND!

/ THERI#HRONICISBISEASES!

ol

Increase the proportion of mothers who

16-19a In the early postpartum period to 75%
16-19b At 6 months to 50%
16-19c At 12 months to 25%




HAVEZANZESTABLISHEDIHISTORYIORTAISTRONGIRATIONALE! “7El

Although human milk banking fuffills unique DISCUSSIALLIMAIORITYPESIOFJINTERVENTIONSIKNOWNITOTHAVEL
medical needs and requires greater support BEENIIMPLEMENTEDIORTTHOUGHTITOTPROMOTEANDISUPPORTE
throughout the United States, it is not discussed BREASTFEEDING!

in this guide. Banking human milk is not included

because it is not an intervention to promote or
support breastfeeding per se. The reader can obtain
specific guidance on establishing a milk bank from
the Human Milk Banking Association of North

America (http://www.hmbana.org).

¥ SIREADERSIDECIDEIWHATLTYPES.OFIBREASTFEEDINGIINTERVENL
TIONSITOIIMPLEMENTILOCALLYITHEYIAREZENCOURAGEDITHROUGHL
OUTITHEIPLANNINGIPROCESSITOZINCORPORATECANZINFRASTRUCTUREL
TOIFORMALLYZEVALUATELTHEZINTERVENTIONC ¥ DDITIONALLY.
WHEREIPOSSIBLELTHEYCAREIURGEDITOIBROADLYIDISSEMINATE!
THEIRIFINDINGSIESPECIALLYIINIPEERCREVIEWEDLJOURNALSITOL
HELPIGROWITHEICANONZOFEVIDENCECONCBREASTFEEDINGZINTERVENTIONSIANDIINC
TURNZASSISTIOTHERSIINIMAKINGIEVIDENCEIBASEDIDECISIONSIONIBREASTFEEDING!
OUBLISHINGIEVALUATIONZDATAZISIESPECIALLYZIMPORTANTZIFJANZINTERVENTIONZIS!
CHOSENIWHOSELEFFECTIVENESSIHASINOTIBEENIFORMALLYIESTABLISHED!

)NIDEVELOPINGITHISIGUIDET# $5#RECEIVEDIDETAILEDIINPUTIANDICRITIQUEIFROMI
ESTABLISHEDIEXPERTSIREPRESENTINGITHECSPECTRUMIOFIBREASTFEEDINGLINITHEL
SNITEDI3TATESIASWELLIASIFROMIPROFESSIONALSIWORKINGIWITHINISTATEIHEALTHL
DEPARTMENTSIWITHINITHEZFRAMEWORKIOFITHEIA A 3TATED" "ASEDT _ UTRITION!
ANDIOHYSICALL ¥ CTIVITYCOROGRAMLTOIOREVENTL/ BESITYIANDI/ THERI#HRONICE
SBISEASEST 4HEIINVALUABLEIINPUTIFROMITHESEIEXPERTSIHELPEDIFOCUSIANDIREFINEL
THISIGUIDEIANDITHUSIIMPROVEIITCTREMENDOUSLY.

4HE CHAPTERS OF THIS GUIDE ARE DIVIDED INTO TWO CATEGORIES THAT ARE BASED ON
EVIDENCE FOR EFFECTIVENESST )N THE FIRST CATEGORYI THE EVIDENCE IS SIGNIFICANT!
IN THE SECONDL IT IS LIMITEDZ 2EADERS SHOULD NOTE THAT SOME INTERVENTIONS
HAVE NOT BEEN SHOWN TO BE EFFECTIVE standing alone BUT HAVE BEEN EVALUL
ATED WHEN INCLUDED AS COMPONENTS OF EFFECTIVE multifaceted INTERVENTIONS!
JNTERVENTIONS OF THIS TYPE ARE DESCRIBED AS SUCH WITHIN THE h%VIDENCE OF
OFFECTIVENESSv SECTIONT #$5# DOES NOT DISCOURAGE INTERVENTIONS WITH LIMITED
EVIDENCE OF EFFECTIVENESS BUT RECOMMENDS THAT IF THEY ARE USEDL AN EVALUL
ATION OF THEIR EFFECTIVENESS BE CARRIED OUT BEFORE WIDELY DISSEMINATING THE
INTERVENTIONC

4HIS GUIDE IS MOST APPROPRIATELY USED AS AN INTRODUCTION TO THE MANY
INTERVENTIONS THAT HAVE BEEN DEVELOPED TO PROTECT! PROMOTEL AND SUPPORT
BREASTFEEDINGI 1S POLICY MAKERS BEGIN TO FOCUS ON A PARTICULAR INTERVENTION!
THEY CAN CONSULT hOROGRAM %XAMPLESIv h2ESOURCESIv AND THE h, IST OF
2EFERENCESv TO ACQUIRE MORE INIDEPTH INFORMATION AND TO CONTACT OTHERS
WHO HAVE IMPLEMENTED THE INTERVENTIONC

IIT00 4HE #$B# = UIDE TO *"REASTFEEDING )NTERVENTIONS



Using This Guide

4HIS DOCUMENT PROVIDES GUIDANCE AND DIRECTION IN SELECTING A BREASTFEEDING INTERVENTIONI )T OFFERS
THE MOST RELEVANT INFORMATION ON EACH TYPE OF INTERVENTION TO HELP THE READER MAKE WISE DECISIONS?

AHEFOLLOWINGICATEGORIESIOFIINFORMATIONIHAVE!
BEENZINCLUDED!

Definition
**RIEFLYIDESCRIBESITHEIINTERVENTIONITINCLUDINGE

IFJAVAILABLEL

IMPLEMENTIITC













— ATERNITY #ARE ORACTICES

Definition

— ATERNITY CARE PRACTICES RELATED TO BREASTFEEDING TAKE PLACE DURING
THE intrapartum HOSPITALD STAYI SUCH AS PRACTICES RELATED TO IMMEDIATE
PRENATAL CAREZ CARE DURING LABOR AND BIRTHINGI AND postpartum CARE]

3OMEIMATARBITYICARL]



INFANTSIABILITYZTOISUCKLEZINIANIORGANIZEDIANDZEFFECL
TIVEIMANNERIATITHEIBREASTI)NFANTSIWHOIAREIPUTITOITHE!
BREASTIWITHINCTHELFIRSTIFEWIHOURSIAFTERIBIRTHICONTINUEL
BREASTFEEDINGILONGERITHANITHOSE!WHOSEIFIRSTIBREASTFEEDL
INGIISIDELAYEDT — OTHERSIWHOIROOMUINIWITHLTHEIRIINFANTS!
WILLZHAVEIMOREIOPPORTUNITIESITOIPRACTICEIBREASTFEEDINGI
BECAUSEIOFLTHEZINFANTISIPROXIMITY!

""REASTFEEDINGIISIANIEXTREMELYITIMECSENSITIVEIRELATIONT
SHIPII%XPERIENCESWITHIBREASTFEEDINGIINZTHELFIRSTZHOURS.
ANDIDAYSIOFLIFEISIGNIFICANTLYZINFLUENCEZANZINFANTISILATERD
FEEDINGI* "ECAUSELOFIITSIINEXTRICABLEIRELATIONSHIPIWITHITHEL
BIRTHIEXPERIENCETBREASTFEEDINGIMUSTIBEISUPPORTEDITHROUGHOUTITHEIMATERL
NITYCHOSPITALISTAYZNOTIPOSTPONEDIUNTILITHEZINFANTIGOESIHOMEL

Evidence of Effectiveness

TICochrane review JFOUNDITHATIINSTITUTIONALICHANGESIINIMATERNITYLCAREL
PRACTICESIEFFECTIVELYZINCREASEDIBREASTFEEDINGLINITIATIONIANDIDURATIONI

RATEST 4HESEICHANGESICANIBEIPARTIOFIAICOMPREHENSIVEISETIOF.CHANGESTISUCH!
ASITHOSEIIMPLEMENTEDLINIPURSUITIOFIBFH IIBaby Friendly Hospital
Initiative"IDESIGNATIONICESTABLISHEDIBYITHEI 7 ORLDI (CEALTHL/Z RGANIZATION!
sWHO-=IUNICEFII"UORITHEYICANIBELINDIVIDUALIINTERVENTIONSISUCHIAST
INCREASINGITHEIROOMINGLINIOFIMOTHERSIANDIBABIES-ORIDISCONTINUINGCPOLICES!
THATZAREINOTIEVIDENCEIBASEDIEIGITROUTINE prelacteal feedsI"™

*"IRTHIFACILITIESITHATIHAVEIACHIEVEDT" * & ) IDESIGNATIONITYPICALLYIEXPERIENCEL
ANZINCREASEZINIBREASTFEEDINGIRATESIZT)NIADDITIONTISI = IROLAMOZETIALIPIFOUND!
AIRELATIONSHIPIBETWEENITHEINUMBERIOFIBaby FriendlylSTEPSIIINCLUDEDIINITHE!
Ten Steps to Successful Breastfeeding™OF1** & ) IIINIPLACEIATIAIBIRTHIFACILITY
AND A MOTHER'S BREASTFEEDING SUCCESSI 4HE AUTHORS FOUND THAT MOTHERS
EXPERIENCINGINONELOFITHEITen Steps to Successful Breastfeeding’REQUIREDIFOR!
**& ()DESIGNATIONIISEEITEXTIBOXIDURINGITHEIRISTAYIWEREIEIGHTITIMESIAS!
LIKELYITOISTOPIBREASTFEEDINGIBEFOREITIWEEKSIASITHOSELEXPERIENCINGIFIVELSTEPST
AHISIFINDINGIEMPHASIZESITHEIVALUEIOFIIMPLEMENTINGIINCREMENTALICHANGE!L
WITHINITHEIHOSPITALISETTING!

%DUCATINGIHOSPITALISTAFFITHROUGHLAIULUDAYZTRAININGIPROGRAMIHASIBEENISHOWNL
TOIENHANCEICOMPLIANCEIWITHIOPTIMALIMATERNITYICAREIPRACTICESTANDIINCREASE!
RATESIOFIBREASTFEEDINGI"IISSEIOFIPACIFIERSIBYINEWBORNSIISIASSOCIATEDIWITHE
FEWERIFEEDINGSIPERIDAYUANDIAISHORTERIDURATIONZOFBREASTFEEDINGIOVERALLP™

OIIIAHE#S$#] = UIDETOI" "REASTFEEDINGI)NTERVENTIONS






#HONTINUOUSISUPPORTIDURINGILABORIUSINGITRAINEDILABORIASSISTANTSISUCHIAST
doulasHASIBEENISHOWNLITOIIMPROVEIBREASTFEEDINGIOUTCOMESI!]) MMEDIATE!
SKINCTOUSKINICONTACTIBETWEENIMOTHERTANDIINFANTIHASIBEENIASSOCIATEDIWITHL
LONGERIDURATIONZOFIBREASTFEEDINGIZ[#ONVERSELYLBIRTHINGIPRACTICESISUCH!
ASIDELAYEDLTIMINGLOFIFIRSTIBREASTFEEDINGIANDITHEIUSELOF.LABORIANALGESICSI™E
EPIDURALZANESTHESIATPZIANDISURGICALTICESAREANIIBIRTHEZIHAVEIALLIBEENIDEMONL
STRATEDITOINEGATIVELYIIMPACTIBREASTFEEDING!

Description and Characteristics
Baby Friendly Hospital Initiative

A4HE Ten Steps HAVE BEEN IMPLEMENTED IN OVER UUIOUU MATERNITYICAREL
FACILITIESZWORLDWIDEIASIPARTIOFITHEIBaby Friendly Hospital Initiativell"*& )l
A4HETERMIhBABYIFRIENDLYVIWASISELECTEDIINIPARTIBECAUSELITICOULDIBEIAPPROPRIL
ATELYITRANSLATEDZINTOLANGUAGESALLIOVERITHEIWORLDTSSESIGNATIONIASIAT* *& )
FACILITYIREQUIRESITHEIFACILITY_TOIDEMONSTRATETADHERENCEITOIALLI Ten Steps[TOL
OUTSIDEIEVALUATORSII%ACHLOFITHEI Ten Steps!HASIDETAILEDIREQUIREMENTSI&OR!
EXAMPLELISTEPILREQUIRESIFACILITIESITOIPURCHASEZALLTINFANTZFORMULAIFORIPATIENTSL
ATCFAIRIMARKETIVALUEL%VALUATIONIISICOMPLETEDITHROUGHZAN
ONCUSITEIVISITITHATZINCLUDESIINTERVIEWSIWITHIMULTIPLEZSTAFFIANDL
PATIENTSIANDICHARTIREVIEWST# URRENTLYZFEWERITHANCIHOSPITALS!
ANDIMATERNITYICAREIFACILITIESIINITHEISNITEDISTATESICARRY**& )
DESIGNATION!

— ANYIDIFFERENTITYPESIOFIFACILITIESIHAVEIACHIEVED" * & ) ISTATUST
INITHEISNITEDI3TATESLINCLUDINGIVERYISMALLFACILITIESISERVINGE
PRIMARILYILOWLRISKTIHIGHZINCOMEZPRIVATELYZINSUREDIPATIENTSL
ASIWELLTASIVERYZLARGEZFACILITIESISERVINGIMOSTLYIHIGHLRISKE
LOWOINCOMEZPUBLICLYZINSUREDZORIUNINSUREDIPATIENTS?
#HOMPREHENSIVEIHOSPITALSIIOFFERINGIMEDICINEZSURGERYZOBSTETRICSIETCLI!
MILITARYIFACILITIESTANDIFREESTANDINGIBIRTHICENTERSIHAVEIALLIACHIEVED** & )
STATUSII2EGARDLESSIOFITHEITYPELOFIFACILITYZTHOSEIACHIEVINGI*" & ) IDESIGNATION!
SEEIIMPROVEDIHEALTHIOUTCOMESIFORIINFANTSIANDIMOTHERSIASIWELLIASIGREATER!
PATIENTCANDISTAFFISATISFACTIONIE

Incremental Change

)NCZADDITIONITOIREFORMINGIMATERNITYICAREZPRACTICES.THROUGHOUTITHELFACILITY!
HOSPITALSTANDIOTHERICAREICENTERSICANZIMPLEMENTICHANGESIONEATIAITIMEITHATC
INCREMENTALLYCIMPROVEIMATERNITYCICARECAND.BREASTFEEDINGIOUTCOMEST — ANY!
FACILITIESIHAVEZINSTITUTEDIINCREMENTALICHANGEEITHERITOIPREPAREITOIPURSUE!

** & ) [STATUSIORIASIANIALTERNATIVEITOITHEICOMPREHENSIVEIAPPROACHITAKENIBY!

OIIIAHE#S$#] = UIDETOI" "REASTFEEDINGI)NTERVENTIONS



"*& () ¥ SIEVIDENCEIEXISTSIFORIEACHIOFITHEL Ten Steps/INDIVIDUALLYCASIWELLIAST
FORIMATERNITYICAREIPRACTICESINOTZINCLUDEDIINI Ten StepsINCREMENTALICHANGEL
ISTAIVALIDZANDIOFTENIMOREIMARKETABLEIOPTION!

)NCREMENTALICHANGEICANITAKEITHEIFORMIOFZADDINGINEWIPRACTICESITHATISUP




Potential Action Steps

m OAY FOR HOSPITAL STAFF TO PARTICIPATE IN UUCOHOUR TRAINING COURSES IN
BREASTFEEDING. ESPECIALLY IN HOSPITALS SERVING HIGH CONCENTRATIONS OF
LOWLINCOME FAMILIESC

m JXAMINEREGULATIONSIFORIMATERNITYCFACILITIESCANDIEVALUATECTHEIRIEVIDENCEL
BASEZUPDATEIORICHANGEIFINECESSARY!

Resources

Baby-Friendly USA: = 9%STABLISHILINKSIBETWEENMATERNITYIFACILITIESIAND
00O 0 0000000000000 COMMUNITYCBREASTFEEDINGSUPPORTINETWORKS
Breastieeaing Coalttion of the Inland EmpirsiEEH = 3PONSORIAISUMMITIOFIKEYIDECISIONIMAKINGISTAFF]

Hospital Policy Recommendations:

00 O OO O s ATIFACILITIESIPROVIDINGIMATERNITYICAREITOIHIGHLIGHTC

THEIIMPORTANCEZOFEVIDENCECLBASEDIPRACTICESIFOR!

Loo0ooIoooo

BREASTFEEDING!
Texas Ten Step Hospital Program:
RTURIR RN e = )MPLEMENTIATPROGRAMIWITHINIATHOSPITALISETTING
Academy of Breastfeeding USINGITHEIPHILOSOPHYIOFIINCREMENTALICHANGE [_]CHOOSEL
Medicine Model Breastfeeding Policy: ONEIPRACTICELTHATIAPPEARSIPARTICULARLYIWIDESPREAD
OIoO0IO0 O 0OI0o0I00n0on O 000no00 00 o0 ANDIWORKITOWARDIADJUSTINGIITITOIBELEVIDENCEIBASED!L

ANDISUPPORTIVELOFIBREASTFEEDING!

OIIIAHE# S = UIDETOI" "REASTFEEDINGI)NTERVENTIONS



3UPPORT FOR **REASTFEEDING
IN THE "/"ORKPLACE

Definition
3UPPORTIFORIBREASTFEEDINGIINITHEIWORKPLACEIINCLUDESISEVD
ERALITYPESIOFIEMPLOYEEIBENEFITSIANDISERVICESTOCTIINCLUDING!
WRITINGICORPORATEIPOLICIESITOISUPPORTIBREASTFEEDINGIWOMEN!
TEACHINGIEMPLOYEESIABOUTIBREASTFEEDINGTIPROVIDINGIDESIGNATEDIPRIVATE]
SPACETFORIBREASTFEEDINGIORIEXPRESSINGIMILKTALLOWINGIFLEXIBLEZSCHEDULINGITO!
SUPPORTIMILKIEXPRESSIONZDURINGIWORKTGIVINGIMOTHERSIOPTIONSIFORIRETURNI]
INGITOIWORKTISUCHIASTTELEWORK INGTPARTOTIMEIWORK JANDIEXTENDEDIMATERNITY]
LEAVETPROVIDINGIONDSITEIORINEARDSITELCHILDICAREZIPROVIDINGIHIGHIQUALITY!
BREASTIPUMPSTANDIOFFERINGIPROFESSIONALTLACTATIONTMANAGEMENTISERVICES!
ANDISUPPORT

Rationale

— OTHERSARELTHEIFASTESTIGROWINGISEGMENTIOFITHEISI3TLABORIFORCE!

! PPROXIMATELYIOUUIOFEMPLOYEDIMOTHERSIWITHICHILDRENIYOUNGERITHANE
OIYEARSIWORKIFULLITIMEDPZL/ NELTHIRDIOFITHESEIMOTHERSIRETURNITOTWORKIWITHINE
UIMONTHSIAFTERIBIRTHZANDITWOUTHIRDSIRETURNIWITHINIOIMONTHSIEY "7 ORKING
OUTSIDEITHEIHOMELISIRELATEDLTOTASHORTERIDURATIONLOFBREASTFEEDINGANDL
INTENTIONSITOIWORKIFULLITIMEZARELSIGNIFICANTLYZASSOCIATEDIWITHZLOWERIRATES!
OFIBREASTFEEDINGLINITIATIONZANDISHORTERIDURATIONZEL , OWHINCOMEIWOMEN
AMONGIWHOMI ¥ FRICANT ¥ MERICANZANDL (C ISPANICIWOMENIAREIOVERREPREL
SENTEDTAREIMORELLIKELYITHANITHEIRIHIGHERIINCOMEICOUNTERPARTSITOIRETURNITOL
WORKIEARLIERTANDITOIBEIENGAGEDIINIIOBSITHATIMAKEIITCCHALLENGINGIFORITTHEML
TOICONTINUEIBREASTFEEDINGI®T] = IVENITHEISUBSTANTIALIPRESENCEIOFIMOTHERS]
INCTHEIWORKIFORCELTHEREIISIAISTRONGINEEDITOIESTABLISHILACTATIONISUPPORTINC
THEIWORKPLACE!

" ARRIERSIIDENTIFIEDZINITHEIWORKPLACEIINCLUDELATLACKIOFIFLEXIBILITYIFORIMILKT
EXPRESSIONZINITHEIWORKISCHEDULEILACKIOFZACCOMMODATIONSITOIPUMPLORISTOREL
BREASTIMILKICONCERNSIABOUTISUPPORTIFROMIEMPLOYERSIANDICOLLEAGUESTIAND!
REALIORIPERCEIVEDILOWMILKISUPPLYLH0nID

Support for Breastfeeding in the Workplace [



Evidence of Effectiveness

#HOHENIETIALIPTIEXAMINEDITHELEFFECTIOFICORPORATEILACTATIONZPROGRAMSION!
BREASTFEEDINGIBEHAVIORTAMONGEMPLOYEDIWOMENLINI#ALIFORNIAT 4 HESE!
PROGRAMS INCLUDED PRENATAL CLASSES! perinatal COUNSELINGI AND LACTATION
MANAGEMENTIAFTERITHEIRETURNITOIWORKTT ¥ BOUTIODLIOFIMOTHERSIINITHEL
LACTATIONIPROGRAMSLICONTINUEDIBREASTFEEDINGIATILEASTILIMONTHSTALTHOUGH!
NATIONALLYIONLYIO O JIOFIMOTHERSIEMPLOYEDIFULLLTIMEIWHOLINITIATEDIBREASTO
FEEDINGIWERELSTILLIBREASTFEEDINGIATIUIMONTHSIOARTICIPANTSIINCTHE] — UTUALIOF!
/ MAHASILACTATIONIPROGRAMIBREASTFEDIANIAVERAGEOFIOIOLIMONTHSTALTHOUGHL
NATIONALLYZONLYZLOLJZOFIMOTHERSIWERELSTILLIBREASTFEEDINGIATILIMONTHSI-
**OTH OF THESE PROGRAMS ARE PROMISING BUT MAY REPRESENT UNIQUE POPULATIONS
THATIMAYINOTIBEIGENERALIZABLELTOZALLIWORKINGIMOTHERS!

)NDICATORSIOFISATISFACTIONZANDIPERCEPTIONSIRELATEDITOIWORKPLACEIPROGRAMS!
HAVEIBEENIEVALUATEDTASIHAVEIASSESSMENTSIOFTHEIUSELOFIRESOURCESIFOR!
BREASTFEEDING SUPPORTI SERVICES PROVIDEDT AND PERCEIVED IMPACT ON SUCCESS.
—EASURES OF PARTICIPANT SATISFACTION AND PERCEPTIONS SHOW A POSITIVE IMPACTIOF.
WORKPLACELSUPPORTPROGRAMSIONLTHEIMOTHERSIWORKIEXPERIENCEI™® &URTHER!
SEVERALISTUDIESIINDICATEITHATISUPPORTIFORILACTATIONZAT]WORKIBENEFITSIINDIVIDC
UALFAMILIESTASIWELLTASIEMPLOYERSIVIAZIMPROVEDIPRODUCTIVITYZANDISTAFFLLOYL
ALTYZZENHANCEDIPUBLICIIMAGEIOFITHELEMPLOYERTANDIDECREASEDIABSENTEEISM!
HEALTHICAREICOSTSIIANDIEMPLOYEEITURNOVERIEEED

Description and Characteristics

3UPPORTIPROGRAMSLINITHEIWORKPLACEZHAVELSEVERALICOMPONENTST — ANYZ
FACTORSI SUCH AS HOW MANY WOMEN NEED SUPPORT AND THE RESOURCES AVAILABLE]
HELPIDETERMINECTHEIMOSTIAPPROPRIATECCOMPONENTSIFORAIGIVENCSETTING BN
OUTLINE DOCUMENT DEVELOPED BY THE SNITED 3TATES *"REASTFEEDING #OMMITTEE
DISCUSSESIhADEQUATELV hEXPANDEDIVIANDIhNCOMPREHENSIVEVISUPPORTIFORIBREASTL
FEEDINGIINITHEIWORKPLACE™®

1 CCORDINGLTOL" *ARIQAMIPIIESSENTIALIELEMENTSIOFIAZSUCCESSFULIWORKPLACE!
PROGRAMIAREISPACELTIMETSUPPORTIIANDIGATEKEEPERST) DEALLYTAL - URSINGL
—OTHERI200MIINMRIIISICENTRALLYZLOCATEDIWITHIADEQUATEILIGHTING!




[-' 1005smm ) — OTHERSIWHOICONTINUEIBREASTFEEDINGIAFTERIRETURNL

- INGITOIWORKINEEDITHEISUPPORT OF THEIR COWORKERS!
SUPERVISORS! AND OTHERS IN THE WORKPLACEZ )NDIVIDUAL
EMPLOYERSICANZDOZAIGREATIDEALITOICREATEIANIATMOL
SPHEREITHATISUPPORTSIEMPLOYEESIWHOIBREASTFEED!
3UCHIANIATMOSPHEREIWILLIBECOMEZEASIERITOIACHIEVEL
ASIWORKPLACEISUPPORTIPROGRAMSIAREIPROMOTEDLTOL
DIVERSEIEMPLOYERS! "7 ORKPLACEISUPPORTIPROGRAMSICANIBEIPROMOTEDITOL
EMPLOYERSI INCLUDING MANAGERS OF HUMAN RESOURCES. EMPLOYEEIHEALTH!
COORDINATORSINSURERSZANDIHEALTHIPROVIDERSISERVINGIMANYIOFJAIPARTICULART
ORGANIZATIONSIEMPLOYEES!

Program Examples
Employer Recognition

)N 00000 THE ZREGON SBEPARTMENT OF (CUMAN 3ERVICES (EALTH SBIVISION
DEVELOPED THE "*REASTFEEDING — OTHER &RIENDLY %MPLOYER OROJECT TO
RECOGNIZE EMPLOYERS WHO ARE ALREADY BREASTFEEDING FRIENDLY AND TO
ENCOURAGE OTHER /REGON EMPLOYERS TO SUPPORT BREASTFEEDING IN THE
WORKPLACEL 4HE DIVISION




MOTHER'S ROOM







Resources

United States Breastfeeding Committee Issue
Paper: Workplace Breastfeeding Support:

1000 A
CJaonmooioon

United States Breastfeeding Committee:
Accommodations for Breastfeeding in the
Workplace Checklist:
1000
Lt A

United States Breastfeeding Committee Issue
Paper: State Legislation that Protects, Promotes,
and Supports Breastfeeding:
1000
0 0 A

La Leche League International:
Summary of State and Federal Legislation:
0 A A A

Oregon Department of Human Services
Health Division Breastfeeding Mother Friendly
Employer Project:

00 o A
Qamooomo

Potential Action Steps

= OROVIDEIEDUCATIONALIMATERIALSITOJEMPLOYERSIABOUTL
HOWISUPPORTINGITHEIRIEMPLOYEES]WHOIBREASTFEED!
BENEFITSIEMPLOYERS.

m %STABLISHIAIMODELILACTATIONISUPPORTIPROGRAMCFORTALLL
STATEIEMPLOYEES!

= OROMOTEILEGISLATIONITOISUPPORTCWORKISITELLACTATIONC
PROGRAMSITHROUGHIMANDATESIORTINCENTIVES!

m AHREATELWORKISITEIRECOGNITIONZPROGRAMSITOIHONORC
EMPLOYERSIWHOISUPPORTITHEIRIBREASTFEEDING!
EMPLOYEES!




OEER 3UPPORT l.fm ‘.

Definition

AHE GOAL OF PEER SUPPORT IS TO ENCOURAGE AND SUPPORT

PREGNANT WOMEN AND THOSE WHO CURRENTLY BREASTFEED] OEER

SUPPORTI WHICH IS PROVIDED BY MOTHERS WHO ARE CURRENTLY

BREASTFEEDING OR WHO HAVE DONE SO IN THE PAST] INCLUDES

INDIVIDUAL COUNSELING AND MOTHERTTOOMOTHER SUPPORT

GROUPS] ZOMEN WHO PROVIDE PEER SUPPORT UNDERGO SPECIFIC  photo by David . Arent, courtesy of La Leshe League Internationa
TRAINING AND MAY WORK IN AN INFORMAL GROUP OR ONEITOIONE

THROUGH TELEPHONE CALLS OR VISITS IN THE HOME CLINICT OR HOSPITAL] OEER SUPPORT
INCLUDES PSYCHOEMOTIONAL SUPPORT] ENCOURAGEMENTI EDUCATION ABOUT BREASTE
FEEDING] AND HELP WITH SOLVING PROBLEMS!

Rationale

*"ECAUSEIWOMENSISOCIALINETWORKSIARECHIGHLYZINFLUENTIALIINITHEIRIDECISIONC
MAKINGIPROCESSESITHEYICANIBEIEITHERIBARRIERSIORIPOINTSIOFZENCOURAGEMENT!
FORIBREASTFEEDINGI™C - EWIMOTHERSIPREFERREDIRESOURCEIFORICONCERNSIABOUTL
CHILDIREARINGIISIOTHERIMOTHERSIPYI&ORIEXAMPLETADVICEIFROMIFRIENDSIISICOME
MONLYCCITEDZASTAIREASONCFORIDECISIONSIABOUTZINFANTIFEEDINGIPYIOERCEIVED!
SOCIALISUPPORTIHASIALSOIBEENIFOUNDITOIPREDICTISUCCESSIINIBREASTFEEDINGIH-

1 SIPOINTEDIOUTIBY A#HAPMANIETIALTIIPEERISUPPORTIMAYIREPRESENTCAICOSTL
EFFECTIVEZINDIVIDUALLYZTAILOREDIAPPROACHIANDICULTURALLYCCOMPETENTIWAYLTOL
PROMOTEANDISUPPORTIBREASTFEEDINGFORZWOMENIOFIVARYINGISOCIOECONOMICE
BACKGROUNDSIESPECIALLY]WHEREIPROFESSIONALIBREASTFEEDINGISUPPORTZISINOTL
WIDELY[AVAILABLE!

Evidence of Effectiveness

)NIAISYSTEMATICIREVIEWITOIEVALUATEZINTERVENTIONSITHATIPROMOTELBREASTFEEDT
INGIINITIATIONL&AIRBANKIETIALEZFOUNDIPEERISUPPORTIPROGRAMSITOIBEEFFECTIVEL
BYITHEMSELVESIINCINCREASINGLTHEZINITIATIONZANDIDURATIONIOFIBREASTFEEDING.
3IGNIFICANTIINCREASESIINZINITIATIONZANDIDURATIONIRATES]WEREIOBSERVEDIAMONG!
WOMENIWHOIEXPRESSEDIANIINTERESTIINIBREASTFEEDINGIANDIREQUESTEDISUPPORT!
FROMIAZPEERICOUNSELORT — ULTIFACETEDIINTERVENTIONSIWITHIPEERISUPPORTCAS]






OEER SUPPORT GROUPS ARE ESPECIALLY HELPFUL IN THE FIRST FEW DAYS AFTER CHILD




WHOTAREZEITHERIPAIDIEMPLOYEESIOFTATPROGRAMISEPARATEIFROML, , , )IOR!

W == A ,
Photo by David C. Arendt, courtesy of La Leche
League International




ALSOIPROVIDEDIALONGIWITHZINSTRUCTIONIONIFEEDINGICUESIANDIFREQUENCYTSIGNS!
OFJADEQUATEILACTATIONZANDIMANAGINGICOMMONZPROBLEMSOEERICOUNSELORS!
AREZREQUIREDITOIMAKEITHREEICONTACTSIAFTERIHOSPITALDISCHARGED WITHITHEZINITIAL
CONTACTIMADEIWITHINZUIHOURSI 4HEICOUNSELORSIMUSTIBEIHIGHISCHOOL!

GRADUATESIHAVEIATILEASTIIMONTHSIOFIBREASTFEEDING!
EXPERIENCEZZANDISUCCESSFULLYCCOMPLETEITHEITRAINING
PROGRAMI 4RAININGICONSISTSIOFIIHOURSIOFIFORMALL
CLASSROOMEIINSTRUCTIONZIINOIMONTHSIOFZSUPERVISEDIWORKE
EXPERIENCETBIWEEKLYICASEREVIEWSTANDICONTINUING!
EDUCATIONZOEERICOUNSELORSIARECPAIDANDIRECEIVEIBENEFITS!
[F-THEYIWORKIATILEASTIOIHOURSIPERIWEEK!

Potential Action Steps

m &UNDIONEIFULLOTIMEZPOSITIONIATITHELSTATEILEVELITOL
COORDINATEIPEERICOUNSELINGISERVICESIFORIWOMENINOT!
ELIGIBLECFORI™7 )#INZADDITIONITOISERVICESIOFFEREDITO!
7 )#IPARTICIPANTS!

m HREATELORIEXPANDITHEICOVERAGELOFATPEERICOUNSELINGI
PROGRAMIWITHINI 7 ) #

m )MPROVEITHEIQUALITYCOFEEXISTINGIPEERICOUNSELING!
SERVICESITHROUGHZINCREASEDICONTACTIHOURSTENHANCED!
TRAININGZANDIEARLIERIPRENATALIVISITS]

m JNSUREIANDIPAYIFORITHEISUPPORTIANDICLINICALISUPERVIL
SIONIOFIPEERICOUNSELORSIBYIAND) **# , #!

Resources

La Leche League International:
Find a La Leche League meeting:
00

Peer Counselor Program: OII000I00000/0000000000
0oIooomonoooononOL

Ditfedeeeb dhd similarities between La Leche
League Leaders and La Leche League Peer
Counselors:

0 M m
000000 oo







%DUCATING — OTHERS

Definition
AHEIGOALIOFIEDUCATINGIMOTHERSIISINOTIONLYITOIINCRE






11l MEMBERS OF THE HEALTH CARE TEAM WORKING WITH MOTHERS AND INFANTS
SHOULD POSSESS BASIC SKILLS IN BREASTFEEDING MANAGEMENT AND FACILITATE BREASTC
FEEDING AMONG THEIR PATIENT POPULATIONI 4HE STANDARD PROFESSIONAL MEMBER
OF THE HEALTH CARE TEAM FOR COMPLEX BREASTFEEDING PROBLEMS AND LACTATION
MANAGEMENT IS THE )*"# , # [)NTERNATIONAL *"OARD #ERTIFIED

» ACTATION ##ONSULTANTIC /Z THER HEALTH PROFESSIONALS WITH EXPERC
TISE IN LACTATION MANAGEMENT INCLUDE PHYSICIANS AND NURSES
WHO SPECIALIZE IN LACTATIONC

Program Examples

9%VERGREENI (COSPITALl —EDICALI#ENTERIISIAIBaby Friendly
Hospital Initiativell""& )IIHOSPITALINI+IRKLANDI "Z7ASHINGTONC
ANDIOFFERSIPATIENTSIINFANTIFEEDINGICLASSESITHATITHEIHOSPITALL
DESCRIBESIASIFOLLOWS

OQOUIWILLILEARNITHECBASICSIOFIINFANTIFEEDINGIWITHITHEL
PRIMARYIFOCUSIONCBREASTFEEDINGIAS.RECOMMENDEDIBYITHE!

T MERICANI ¥ CADEMYIOFIOEDIATRICSITIAAPUIIT)NCLUDESIANL
OVERVIEWIOFTHEL I ¥ OLGUIDELINESTZINDICATIONSIFORIALTERNATEL
FEEDINGIMETHODSTANDITHEITHREEIFEEDINGIPHASESIDURINGITHEIFIRSTL
YEARIOFILIFET ¥ TPARENTIPANELISHARESIITSIBREASTFEEDINGIEXPERIENCESIANDL
VALUABLELINSIGHTS!

(EALTHIINSURANCEIPLANSICANIPROVIDEIBREASTFEEDINGIEDUCATIONIFORITHEIRT
MEMBERST (CARVARDLOILGRIMI  EALTHCAREL — ASSACHUSETTSLIOFFERSIALLACTATIONE
SUPPORTIPROGRAMLTOIITSIMEMBERS ¥ SIPARTLOFITHISIPROGRAMIENROLLEESIWHO!
AREZPREGNANTICANZTAKEAIPRENATALIBREASTFEEDINGICLASSIATINOICHARGE!

A4HE 4EXAS SSEPARTMENT OF (EALTH PROVIDES A VARIETY OF TRAINING PROGRAMS
FOR PERSONS WHO WILL PROVIDE BREASTFEEDING EDUCATION TO MOTHERS! 4HE
CLASSES ARE OFFERED THROUGHOUT THE YEAR IN 4EXAS AND ARE ALSO AVAILABLE BY
REQUEST NATIONWIDEL X LL TRAINING CLASSES PROVIDE CONTINUING EDUCATION CREDIT!

""RIGHT &UTURED , ACTATION %DUCATION 2ESOURCE #ENTREL , TDI [SSAYTONI /HIOC
OFFERS GUIDANCE AND TRAINING FOR THOSE DEVELOPING AND CONDUCTING EDUCATION
ON BREASTFEEDING FOR MOTHERSI 4RAINING AND WRITTEN RESOURCES ARE AVAILABLE
TO ASSIST INSTRUCTORS IN DEVELOPING AND SUSTAINING EVIDENCECBASED EDUCATION
ON BREASTFEEDING!

[0 - OTED 4HISIORGANIZATIONIISIDISTINCTIFROMITHEI SI3TBEPARTMENTIOF] (EALTHIANDI CUMANI3ERVICES]
"*RIGHTI&UTURES!

Educating Mothers [0



Potential Action Steps

m &UNDITRAININGIPROGRAMSIFORIHEALTHIEDUCATORSIFROMILOCALIHEALTHDEPARTL
MENTSIWHOIWORKIWITHIWOMENLOFICHILDBEARINGIAGELTOIEDUCATEIMOTHERS!
ABOUTIBREASTFEEDINGL

m %NCOURAGEIHEALTHIPROFESSIONALIORGANIZATIONSITOZPROVIDEITRAININGLFOR
THEIRIMEMBERS]WHOIPROVIDELSERVICESITOIWOMENIOFICHILDBEARINGIAGEZINL
PROVIDINGIBREASTFEEDINGIEDUCATIONITOIMOTHERS!

Resources = )NCORPORATEIMATERNALIBREASTFEEDINGIEDUCATION:
Exigeen Hospital Medical Center: INTOT%ARLY)NTERVENTIONIIFEDERALT)NDIVIDUALSTWITH:
0010 0 0000000000000 O 0000 SISABILITIESI%DUCATIONT ¥ CTIn I DE ATANDIWOMENS?
o PROGRAMSTINCLUDINGI%ARLY]  EADI3TARTI3UCCESSIBY!

_ 3IXT)NFANTIANDI40DDLER OROGRAMSTIOARTIAI0F ) S5% 1 1]
La Leche League International FAMILYCPLANNINGITEENIPREGNANCYIANDIWOMENSIHEALTH]

o ob O O o™




OROFESSIONAL 3UPPORT

Definition
OROFESSIONALISUPPORTIISIPROVIDEDIBYIHEALTHIPROFESSIONALSTIELGT
PHYSICIANSTNURSESTLACTATIONICONSULTANTSTOTHERTALLIEDIHEALTH
PROFESSIONALSTITOIMOTHERSIBOTHIDURINGIPREGNANCYIANDIAFTERTTHEY(
RETURNTHOMEFROMITHEIRTHOSPITAL'STAYI:3UPPORTIINCLUDESIANY
COUNSELINGIORIBEHAVIORALTINTERVENTIONSTTOZIMPROVEIBREASTFEEDT
INGIOUTCOMESTSUCHZASTHELPINGIWITHCATLACTATIONICRISISTORIWORKING!
WITHIOTHERIHEALTHICAREZPROVIDERST 4HEIPRIMARYZFOCUSIOFISUPPORTI
ISICOUNSELINGTENCOURAGEMENTTANDIMANAGINGILACTATIONICRISES!
EDUCATIONZISTASECONDARYZPURPOSETIOROFESSIONALISUPPORT.CANIBE-RENDEREDIINT
PERSONZORIOVERITHEITELEPHONETINIATG









4HET""REASTFEEDINGIANDI&OLLOWISPI#LINICIOFI3TORMONTIGAILL  EALTHAAREL
A0PEKAT+ANSASTISIAVAILABLEITOIANYIMOTHERTREGARDLESSIOFWHEREISHELDELIVL
EREDIORITHETINFANTISTAGETI3ERVICESIINCLUDELASSISTINGIWITHILATCHIANDIPOSIC
TIONINGZCHECKINGITHEZINFANTSIWEIGHTZICOUNSELINGIFORIMOTHERSIRETURNINGT
TOIWORKIORISCHOOLZANDIADDRESSINGITHEIMOTHER'SIBREASTFEEDINGICONCERNS!

1 [LIPROFESSIONALISUPPORTLISIFREEIOF.CHARGEITOITHEIPATIENTIBUTIPATIENTSAREL
CHARGEDIMINIMALLYZFORIANYISUPPLIESIUSEDI 4HISICLINICIISISUPPORTEDIBYITHE
NONPROFITI3TORMONTUGAILI&OUNDATIONITHIRDUPARTYZREIMBURSEMENTIOF.
BILLABLEISERVICESIIGENEROUSIDONATIONSTANDITHEISALEIOFIUNIQUEZITEMSITHAT!
SUPPORTIBREASTFEEDING!

AHEI CARRISIHOUNTYL" *REASTFEEDINGL#OALITIONLIINIAEXASIIINITIATEDIATHOSPITALL
BASEDIBREASTFEEDINGICLINICISTAFFEDIBYIPARAPROFESSIONALSISUPERVISEDIBYIA
LACTATIONISPECIALISTATC® *AYLOR'#OLLEGELOF] — EDICINESI" "ENI4AUBL ™ ENERALL
(OSPITALI 4HISICLINICIPROVIDESIBREASTFEEDINGISUPPORTLTO!
HIGHORISKIMOTHERS]WHOIAREREFERREDIBYIHOSPITALISTAFFIORCAREL
’ MOTHERSIWHOREQUESTITHISISERVICEIWITHINIOIWEEKSIOFIDIST
CHARGE — OTHERSIRECEIVEICOUNSELINGZANDIHANDSLONZASSISTANCE!
FROMIBREASTFEEDINGICOUNSELORSIWHOIHAVEICOMPLETEDITHEL
AEXASISEPARTMENTIOF] EALTHSILACTATIONIMANAGEMENTITRAIND
INGIPROGRAMIAOMPLEX SITUATIONSIAREZREFERREDLTOITHEICLINICL
MANAGERTIANI2 _ I)"*# , #1I&OLLOWIUPIVISITSIORITELEPHONE!
CONTACTIISTARRANGEDIWHENIPROBLEMSZARECINOTIRESOLVEDIDURING!
THEZINITIALVISITE — OTHERSIAREZALSOZREFERREDITOCOTHERISOURCES!
OFIBREASTFEEDINGISUPPORTIINITHEICOMMUNITY! 4HEICLINICIWAST
STARTEDIWITHIGRANTCFUNDINGIBUTIHAS.BECOMEIATFORMALIITEMIINC
THEIHOSPITALIBUDGETI3UPPORTIFROMIBREASTFEEDINGICOUNSELORS!
. ISIPROVIDEDIWITHOUTICHARGEIBEYONDICOSTSIATTRIBUTEDITOZINFANTC
4 CHECKOUPSL




WOMENIWHOSEZINFANTSIHADISURGICALIICESAREANIIBIRTHSTANDIOTHERIWOMEN!
IDENTIFIEDIBYLATPHYSICIANZORINURSECMIDWIFEIASIMEETINGLCERTAINIMEDICALL
CRITERIACITHEIHEALTHIPLANCOFFERSITHOMELVISITSIFROMIperinatal ICOMMUNITY!
NURSESIWHOIHAVELSPECIALIZEDITRAININGIINILACTATIONISUPPORTL)NIADDITIONI
WOMENIWHOSEZINFANTSIAREZINITHEIneonatallINTENSIVEICARE!
UNITIEINTCUIAUTOMATICALLYZRECEIVEATFOLLOWLUPIPHONE
ICALLZFROMIATLACTATIONICONSULTANTIWITHINIOIWEEKIAND!
CONTINUINGIPHONEICALLSTASINECESSARYC

Potential Action Steps

m #OLLABORATELWITHISTATEI — EDICAIDZANDZINSURANCE!
COMMISSIONERSITOZENSUREILACTATIONISUPPORTEISLINCLUDED!
INCSTANDARDIREIMBURSABLECPERINATALICAREISERVICES!

m QUNDITHEIESTABLISHMENTIOFISUSTAINABLEZFINANCIALLY.
SUPPORTEDWALKLINIBREASTFEEDINGLCLINICSIAVAILABLE!
TOTALLINEWIMOTHERSIINITHEICOMMUNITYLSTAFFED!
BYD)"*# , #SIWHOIARE[REIMBURSEDIFORIALLISERVICES!
PHOd







—EDIA AND 30CIAL —ARKETING

Definition

— ARKETINGIINITIATIVESTINCLUDEIPROMOTIONSIANDIADVERTISINGITHATISUPPORTIOR!
ENCOURAGETBREASTFEEDINGIASIWELLTASTIMAGERY INITHEIMEDIATTHATISTRENGTHENT
THEZPERCEPTIONIOFIBREASTFEEDINGIASTAINORMALTACCEPTEDIACTIVITYT — ARKETING]
CANITAKEIPLACE-THROUGHIBROADIVENUESTRADITIONALLYCCONSIDEREDPARTIOF
ADVERTISINGZORICANIBEZMOREITARGETEDIANDIUSEIMETHODSISUCHIASIPROFESSIONAL?
ENDORSEMENTSTPROVIDINGIITEMSITOTTARGETEDIAUDIENCESTANDISPONSORING] Photo by Margo Geist, courtsy of La Leche
EVENTSIFOCUSEDIONCATSPECIFICZDEMOGRAPHICIGROUPT — EDIATCAMPAIGNSIARE! League International
COMMONLYZPRESENTEDITOTAZWIDEJAUDIENCETANDIUSEIPUBLICICHANNELSTSUCHIAS]
TELEVISIONTRADIOTPRINTEDIMATERIALSTIORIOUTDOORIADVERTISING!

30CIALIMARKETINGICAMPAIGNSIGOIBEYONDIMEDIAICAMPAIGNS! 4HEYZAREICOML
PREHENSIVELMULTIFACETEDIAPPROACHESCPROVIDINGLTARGETEDICOORDINATED!
INTERVENTIONSITOZAIVARIETYZOFZAUDIENCESTINCLUDINGICONSUMERSIITHEIRISUPPORTC
SYSTEMSIIHEALTHICAREIPROVIDERSITHEICOMMUNITYZANDITHEIGENERALIPUBLICE

Rationale

JNCREASINGITHECAMOUNTIOFIPOSITIVEIIMAGESIOF.BREASTFEEDINGITOICOUNTERACTL
ADVERTISINGITHATIMARKETSINFANTIFORMULAZSHOULDIHELPITOIPROMOTEIBREASTL
FEEDINGIASIAIVIABLEIOPTIONZFORTINFANTIFEEDINGL - ORMALIZINGITHEICONCEPTIOF
BREASTFEEDINGIMAKESIITIAIMOREIFEASIBLEICHOICEIFORIMANYIWOMENTWHOIOFTEN!
SEEZITIASTANIUNATTAINABLECIDEALL

30CIALIMARKETINGCUSESIESTABLISHEDIPRINCIPLESIIN.COMMERCIALIMARKETINGLTOL
ENCOURAGEIHEALTHYIBEHAVIORSIORISUPPORTIBEHAVIORALICHANGEIPZ30CIALIMARL
KETINGIUSESIMANYIDIFFERENTIAPPROACHESISIMULTANEOUSLY ITOIEFFECTISYNERGISTICT
CHANGEZWHICHIISIPARTICULARLYCAPPROPRIATEZFORIBREASTFEEDINGBECAUSEIOFTHE!
MANYICOMPLEXIISSUESIANDIBARRIERSIINVOLVED!

Evidence of Effectiveness
110000ICochrane review ISUGGESTSITHATIMEDIATCAMPAIGNSTPARTICULARLY?



30CIALIMARKETINGIHASIBEENIESTABLISHEDIASIANZEFFECTIVEIBEHAVIORALICHANGE!
MODELFORIAIWIDEIVARIETYIOFIPUBLICIHEALTHIISSUESIPPC3PECIFICITOIBREASTFEEDL
INGI+HOURYIETIALI®]DEMONSTRATEDITHATIALCOMPREHENSIVEISOCIALIMARKETING!

APPROACHIINCLUDINGLINTERVENTIONSITOZINCREASEIPUBLICTAWARENESS!
[THROUGHMEDIATANDIOTHERIOUTLETSCIINCREASEDIRATESIOFIINITIATIONC
ANDIDURATIONIWHILEZALSOZIMPROVINGIPERCEPTIONSIOFICOMMUNITYZ
SUPPORTIFORIBREASTFEEDING!

Description and Characteristics

30CIALIMARKETINGICAMPAIGNSFORIBREASTFEEDINGIFOLLOWITHEL
MAJORCPRINCIPLESIOFICOMMERCIALIADVERTISINGIANDISHOULDIADDRESS!
EACHIISSUEZAPPROPRIATELY? 40[CONDUCTIHIGHIQUALITYICAMPAIGNS?
SOCIALIMARKETERSIENGAGETINIEXTENSIVEIBACKGROUNDIRESEARCH
BEFOREITHEYIDEVELOPICAMPAIGNIMESSAGESIORIPRODUCTSII3TEPS!
INCLUDEZFORMATIVEIRESEARCHITESTINGICONCEPTSICREATIVEIDEVELOPL
MENTITESTINGIANDITHENIPRODUCINGIMATERIALSTANDIDISSEMINAL
TIONZ30CIALIMARKETINGICAMPAIGNSIAREICONSUMERIDRIVENZAND!
DESIGNEDITOIADDRESSISPECIFICIBARRIERSIIDENTIFIEDIDURINGIFORMAL
TIVEIRESEARCHC

4HE MAIOR PRINCIPLES OF BOTH SOCIAL MARKETING AND COMMERCIAL
MARKETING ARE hTHE FOUR OSv] PRODUCTL PRICE! PLACE] AND PROMOL
TIONI"® 4HE product IS THE BEHAVIOR CHANGE BEING PROMOTED! IN

THIS CASEL BREASTFEEDING ITSELF! )N PROMOTING BREASTFEEDING] MARKETERS MUST
FIND THE UNIQUE QUALITY THAT MAKES THEIR PRODUCT CBREASTFEEDINGI MORE
DESIRABLE THAN THE COMPETITION USING INFANT FORMULALL 4HE price INCLUDES
THE EMOTIONALL PSYCHOLOGICALL PHYSICALL AND SOCIAL COSTS OF BREASTFEEDING AS
PERCEIVED BY A TARGET AUDIENCE. 4HE place REFERS TO THE OPTIMAL VENUES TO
DELIVER THE MESSAGE TO THE TARGET AUDIENCET THE BEST PLACE FOR A MEDIA CAML
PAIGN ABOUT BREASTFEEDING MIGHT DIFFER WIDELY FROM ONE DEMOGRAPHIC GROUP

TO ANOTHER! Promotion STRATEGIES
SHOULD RESONATE WITH THE TARGET The Four Ps of Social Marketing
AUDIENCE AND BE DELIVERED IN A Product desired behavior change

WELLICOORDINATED FASHIONI

Price costs to make the change

Place locations to deliver message

Promotion | messages to encourage change

000 4HE #$# = UIDE TO ""REASTFEEDING )NTERVENTIONS



Program Examples

Babies Were Born to Be Breastfed ISTTHEICAMPAIGNITAGILINELOFITHEIS[3]

- ATIONALL* "REASTFEEDINGL ¥ WARENESSI#AMPAIGNILAUNCHEDIBYITHEIS[3]
SSEPARTMENTIOF! ( EALTHIANDI (CUMANI3ERVICESL/FFICEIONI "7 OMENSI EALTHI
ANDITHEL ¥ DVERTISINGIAOUNCILI 4HISICAMPAIGNITARGETSIFIRSTITIMEIPARENTSL
THROUGHITELEVISIONIRADIOZOUTIOFIHOMEI)NTERNETJANDIPRINTIADVERTISINGE
THATZHIGHLIGHTSITHEIHEALTHICONSEQUENCESIOFINOTIBREASTFEEDING!

AHEIGOALIOFITHEISI3I - ATIONALL"*REASTFEEDINGT ¥ WARENESSIA#AMPAIGNIISITO!
INCREASEZINITIATIONIANDIEXCLUSIVEIBREASTFEEDINGIRATESTATIIMONTHQ




Potential Action Steps
m )DENTIFYILOCALIEXPERTSIWHOLCANIPITCHISTORIESITOITHE!

Resources

Babies Were Born to Be Breastfed:
OO0 oDoO0oooOoboooooo oo










FHOUNTERMARKETING AND THE
7 (/ International Code

Definition
#OUNTERMARKETINGIADDRESSESTTHEIMARKETINGIBY.COMMERCIALICOMT
PETITORSTIMAKERSIORIDISTRIBUTORSIOFTINFANTIFORMULATITHATIHASTAINEGT
ATIVETEFFECTIONIBREASTFEEDINGIBYISEEKINGITOILIMITITHESEICOMPANIES]
USEIOFICOMPETINGIIMAGERYIANDIINFLUENCESTINCTHEZMEDIAJANDIING
HEALTHISETTINGST#£OUNTERMARKETINGIDIFFERSTFROMISOCIALMARKETING!
BECAUSEZITIISISPECIFICALLYIDIRECTEDIAT.COMMERCIALIENTERPRISESTTHATICOMPETE]
AGAINSTIBREASTFEEDINGTANDIOTHERIFACTORSTKNOWNITOTHAVETAINEGATIVETIMPACT]
ONIBREASTFEEDING!

AHE 70RLD (EALTH ZRGANIZATION 177 (/T International Code of Market-
ing of Breast-Milk Substitutes! ADOPTED IN 0000 BY THE "70RLD (EALTH

T SSEMBLY™® IS A COMPREHENSIVE SET OF GUIDELINES FOR THOSE WHO WORK AND
INTERACT WITH MOTHERS AND INFANTS THAT SUGGESTS STANDARDS FOR THE APPROLI
PRIATE MARKETING AND DISTRIBUTION OF COMMERCIAL COMPETITORS TO BREASTL
FEEDING OIZET] MAKERS OF INFANT FORMULATI )T IS GENERALLY REFERRED TO AS THE
International Codel

Rationale

"7 |DELYIPREVALENTIADVERTISINGZIMAGERYTANDIPROMOTIONSISUCHZASFREELOFFERS!
ENDORSEMENTSIANDIDIRECTIMAILHAVEIBEENISUCCESSFULIINZINCREASINGIPRODUCT
RECOGNITIONZANDISALESIFORIMANYICOMMERCIALIORG